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NAME OF THE PROGRAMME
DURATION

: MASTER OF COMMERCE (M,Con)
: TWO YEARS

To understand linancial atrd marketing, both local and intemational issues and responsibilities
ofa business sation.

PROGI{,\\I\IE OI I C'O-\IES (l'Os)
POI Knowledge Capable of demonstrating comprehensive disciplinary knowledge gained

couNe ofd

P02 Communication Ability to communicate effectively in general as well as in business

POI Problem
Solving

Capability ol applying knowledge to solve busircss, economic aDd other
s.

P(-)4 Rcsca-rch

Orientation
Ability of critical thinking. anal].tical reasoning and
knowledge including desi6n of rescarch expcrime[ts,
inlerpretation o1'data to provide conclusions.

research-based
analysis and

PO5 Modem Tool
Usage

Ability to usc and leam techniques, skills and modem tools for application
& decision m;rki

PO6 Life-Long
Leaming

Aptitude to apply knowledge and skills that are necessary for participating
in leaming activities throughout the life.

PO7 Entreprcneurshi
p

Students caJl independently start up thcir own business with requisite
knowledge of legaI, finalcial, technical and marketing aspects of
entrcpreneurship.

PO8 Project
Management

Ability to demonstrate knowledge and urd€rstaoding of the bushess ald
economic principles and apply these to manage projects.

PO9 Individual and
Team Work

Capable to leam and work cffectively as an individual, and as a member or
leader in diverse situations.

1,o10
and

S ustainabilily

Environmenl Ability to design and develop modem systems which are environmentally
sensitive and to understand the importatce of sustainable development.

POII Ethics Apply ethical principles and professional responsibilities in business and
economic pmctices.

PROGRAMMI SPf,CIFTC OtrTCO,vlES (PSOs)
The objective of the curriculum designcd for M.Com course is to nurture the technical aptitude of
students for professional competency in business and industry

PSOI To understand the basic concepts of business and its role in society. It aims lo bring students
abrc?Lst with the ate ct:llurc and thenr for their life

PSO]

t,so3

PSC)4

PSO5 Knowlcd ge gained during this course will equip students with skills ro compete globally

community and with society at large.

To develop human resource qualities by gaining abreast knowledge on human rgsource
management.
To enhance the comput$ litcracy and its applicability in business through latest e-commerce
principles



NIC -l0l: ORCANISATIONAI. BEHAVIOUR

TWe: Core Course (CC)
Contact Hours: 40 minutes/day
Examination Duration: 3 llours
Mode: Lecture
Extemal Maximum Marks: 80
Extemal Pass Marks: 32 (i,e., 40%)
Iotemal Maximum Ma*s: 20
Total Max. Marks: 100
Total Pass Ma.rks: 40(i.e., 40%)

Instructiors to Paper Setter for End Semester
Eram: Exaliner will be required to set Eight
qucstions in all. Question No.l will consist of six
short-answer type questions carrying four marks each

is compulsory. lt covers the entire syllabus. ln addition
to Question no. 1. the exarnilrer is required to set seven
more questions. Student will be required to attempt
Four questions in aLll. Question No.l will be

compulsory. In addition to compulsory question,
student is required to attempr FOIIR questions liom
the remaining eight questions carryiflg l4 marks each.

Course Objectives: The main focus of the course is to understand the human behaviour in
Organization. And understanding the personality, perception and leaming of human being
and also to know about tllc behaviour ofhuman being in groups.

Collrsc OutcoEe,g: At the end ofthis course. the student will be able to:
Mc-l0l.l Kno* about the concephral structure and organisational behaviour development.

MC-101.2 Understand the determinants and theories ofPersonality.

MC-101.3 Practically apply the concept of perc-eption tud leaming to manage p€ople at
work place

MC-101.4 Practically apply the concept of group dlnamics ard tralsactional analysis to
deal people at work place.

co-Po ]t Matrix for Course Code: MC l0l
COs# PO I PO2 PO3 PO-l PO5 PO6 PO7 PO8 PO9 PO I 0 PO l I

MC l0l.l 3 2 2 l 3 -]

MC 101.2 2 3 3 3 3 3 )

MC 101.3 ) l 2 3

MC 101.4 l 3 :l

2.5 1 7 15 l 2.5 2.5
-) ,| l .7: 2.5 25

CO-PSO Mappine Matrix for Course Codc: MC-l0l
COs# PSOI PSO2 PSO3 PSO4 PSO5

lrIC 101.1
,)

3 3

MC t0t.2 2 l
MC l0t.3 3 3 l 3

\I(l l0l .,1 3 3
,)

Avcrage 2.75 3 2.75 2.5 3

2 3

3

l
Average



MC- l02r BtlslNESS ENVIRONMIINT

Contact Hours: 40 minutes/lecture
Examination Duration: 3 Hours
Mode: kctule
External Maximum Ma*s: 80

External Pass Ma*s: 32(i.e., 40o/.)

lntemal Maximum Marks: 20

Total Mar. Marks: 100
Total Pass Marks: 40(i.e.,40%)

Instrucaions to Ptper Setter for f,Dd Seme3ter
Exam: Examiner will be required to set eight
questions in all. Question No.l will corDist of six

short-alswer type questions carrying four marks each

is compulsory. It covers the entire syllabus. tn addition
to Questiofl no. l, the examiner is required to set seven

more questions. Student will be required to attempt
five questions iD all. Question No.l will be

compulsory. In addition to compulsory
questiorLstudent is required to attempt FOUR
questions 6om the remaining sevel questions carrying
l4 marks each.

Course Objectives! The aim of this course is to highlight the different environmental

factors, economic policies and to introduce the provisions ofdifferent legal acts.

Course Outcomeci At the end ofthis oourse, the student will be able:

MC 102.1- TO understand the relationship betu'een environmcnt and business.

MC 102.2- To know about the differe[t economic policies and five-year plans.

MC 102.3- Know about the economic reforms laid by the govemment.

MC 102.4- To uodcrstand the provisions of various legislations.

CO-PO Mapping Matrix for Coursc Coder MC 102

COs# PL)
I

PO2 PO4 PO5 PO6 PO7 P()8 PO9 POl0 POit

Ntc 102.1 l 3 3

MC t02.2 l 3 ). l
MC 102.1 2 3 3 2 2 2

MC 102.4 2 2 3 l 3 2 ? 2

Avemge 2.',1

5

2.5 3 2.1.5 2.5 2.7 5 l 2.5 2.25 2.7 5 2.5

C()-PO Mapping Matrix for Coursc Code: MC 102

COs# POI PO2 PO3 PO.1 PO5 PO6 PO7

MC 102.1 l 3 2 l
MC 102.2 l l 3 2 3 l
MC 102.3 ,1 3

NIC t02.{ 2

2.5

3

Average 2.7 5 _l 2.25 2.5 2.15

POI

2

22

2

2



MC-103: MANAGERIAI ECONOMICS

T1,pe: Core Course (CC )
Contact Hours: 40 min. /lecture
Examinalion Dumtion: 3 Hours
Mode: Lectue
Extemal Marks: 80
Extemal Pass Marks: 32(40%)
Intemal Maximum Marks: 20
Total Ma*s: 100
Toal Pass Marks: 40

Instructio[ to paper Setter for End Semester
Exarn:
Paper setter will set eight questions in all, Question
No.l comp.ising of six short types questions ca.rying
four marks each is compulsory. [t covers the entire

syllabus. Answer to each question should not be more

than half Page. Candidate is required to attempt four
questions from the remaining seven questions carrying
14 marks

each.

Coune Objective: The aim ofthis course is to develop the ability to apply the concepts'

tools and techniques ofeconomics in analyzing and interpreting business decisio[s.
Course Outcomes: On completion ofthis course, the students will be able to:

MC-103.1: Unde6tand the concept ofcost, mtue ofproduction and its relationship with
business operation.
MC -103.2: Estimate fends and demands through various forecasting techniques.

MC -103.3: To understand the types ofmarket conditions and taking decisions accordingly
MC -103.4: To study the different business phases such as boom, depression, irflation etc.

for c{Iective decision making.

CO-PO Mapping matrix for course code: MC-103

Cos POI PO2 POi I'O,l PO5 PO6 P()7 POti PO9 PO]I) POl1

MC 103.1 3 3 2 2 .,1 3

MC -103.2 2 2 3 2 2 2

MC -103.3 1 l 1 1 2 1 2 2

MC -r 03.4 l 3 2 ) 3 ')

Average 2.75 2.7 5 2.50 2.7 5 2.',|s 2.50 , )s 2.',l5 2.50 2.25

CO-PSO Mapping matrix for couse code: MC- I 03

Cos PSOI PSO2 PSO3 PSO4 PSOS

MC-103.1 2
-)

MC-103.2 2 l
MC-103.3 2

MC-103.4 1

Average l 2.25 2.25

3

3 3

3 2

2



M(i - t0,l: Companl Law

ILstructions to Paper Setter for End Semester

Exam: Examiner will be required to set Eight
questions in all. Question No.l will consist of six

short-ansuer O?€ questions carrying four ma*s each

is compulsory. It covers the eotire syllabus. In addition
to Queslion no. l, the examiner is requircd to set seven

more questions. Student will be required to atlempt
Five questions in all. Question No,l will be

compulsory. ln addition to compulsory question,

student is required to attempt FOI,R questions from
the remaining seven questions carrying 14 matks each

T1,pe: Core Coune (CC)
Course Credits:
Contact Hous: 4ominy lectue
Examination Duration: I Hous
Mode: Lectule
Extemal Maximum Marks: 80
Extemal Pass Marks: 32 (i.e.,40%\
Intemal Maximum Ma*s: 20
Total Max. Marks: 100
Total Pass Marks: 40 (i.e.,40%)

Course Objectives: The aim of this course is to provide the knowledge of company, types

and its formation. It also describe the memorandum of association and Articles of
association. tt also describe the prospectus, provisions regarding issue and allotrnent

shares and also describe directors, meetings and valid requisitcs and winding up

comp:unes

Course Outcomes: At the end ofthis course, the sludcnt willbe able to:

MC 104.1-Know the concept ofcompany and its types

MC 104.2- know the historical development ofcompany law in India
MC 1043- understand the significance of Memorandum of Association and Articles

Association in a company
MC 104.4- study the various provisions ofCompanies Act,20l3

CO-PO Mapping Mrtrix for Course Code: MC l0.l
COs# t,o

I

PO2 P()3 P(]4 PO5 PO6 PO'l PO8 ro9 POI0 POI I

MC l0.l.l 3 2 .l 3

) 2 )
MC t0.1.3 l -l

MC 104.4 -l 3 l 3 2

Average 2.'l
5

2.5 2.25 2.25 3 2.7 5 2.5 2.7 5 2 2.7 5

CO-PSO Mappitrg Matrix for Course Code: MC l0'l

PSO4 PSO5PSO2 PSOIPSOICOs#

lMC 104.1

tlIC 101.2 2

1MC 10J.3

3222MC 104.4

2 32.52.5 2.5Average

tvtc t0{.2 3



MC - 105: Accounting for Nlanagerial Decisions

Twe:
Contact Hours: 45 minutes/day.
Examination Duation: 3 Hou$
Mode: Lectue
External Maximurn Marks: 80
Extemal Pass Marks: 32 (i.e.. 40o/")

lrltenlal Maximum Marks: 20
Total Max. Marks: 100
Total Pass Mark: 40 (i.e.,40%)

Instructions To Paper Setter For End Semester
E!.m: Examiner will be required to set EIGHT
questions in all.

Question No.l consisting of six short typc qu€stions
carrying four (4) marks each is compulsory. Candidate
is required to attempt four questions fiom the
remaining seven questions carrying l5 marks each.

Course Objectiv6r Course Objectives: The aim of this cotuse is to highlight the use of
financial and non financial infonnation to facilitate and align decisioos mad€ by owners,
managers and employees.

Courre Outcome3i At the end ofthis cowse. the student will be able:
MC f05.1- To define the concept and explain the scope of management accounting,
understand role of management and design MIS for business organizalion
MC 105,2- To define responsibility accounting, list q?es of responsibility centres and
understald p€rfomance measures
MC f05.3- To prepare budgetary statements. learn application of Standad Costing and
Marginal Costing
MC 105,4- To apply Accounting System in existing practical and challenging environment.

CO-PO MaDDing Matrir for Course Code: MC 105
COsd POI POz PO3 PO4 PO5 PO6 PO7 PO8 PO9 POr0 POl1
MC
105.1

l a l ) 2

ML^
105.2

3 l 7 3 l 2 l l 2

MC
105.3

2 ), 2 2 3 2

MC
105.4

3 2 l 3 1 2 2 3

Average 2.5 2.5 2.5 1.5 2.75 2.5 2.75 2.'15 2.25

CO-PSO Mapping Matrix for (lourse Code: MC 105
COs# PSOI PSO2 PSO3 PSO5

l
2

l 2

MC r 05.2 )
MC I05.3 2

\tc r 05.J 2

Average 1.'15 2

2 3 2

2.25

PSO4
MC 105.1

2.5 2.'7 5



MC- 106: MARKETING MANAGEMENT

T)?e: Core Couise (CC)
Cotrtact Hou$: 40 min$4ecture.
Examination Duration: 3 Hours
Mode; Lecture
Extemal Maximum Marks: 80
Extemal Pass Marks: 32 (i.e. 40%)
Intemal Maximum Marks: 20
Total Max, Marks: 100
Total Pass Marks: 40 (i.e. 40%)

Insaructio[s To Paper Setter For Etrd Semester
Exam: Examiner will be requted to set EIGIIT
qu€stioN in all. Qucstion No.l will consist ofSIx
short-ans$cr typ€ questions caffying four (4)
marks each is compulsory. It covers the entire
syllabus. In addilion to Question no. l. the
examiner is required to set SEVEN more
questions. Student will be required to attempt
llVE questions in all. Question No.l will be
compulsory. In addition to compulsory question.
stuJent is requircJ to aflempt |OUR questions
from the remaining se\en questions carrling I4
marks each.

Course ObjectivB: The aim of this course is to provide the students with Oe core aoncepts
and principles of marketing and to develop their analltical skills to be able to accomplish
markedng operations of a business organization.

Course Oulcomes: At the end ofthis course- the student will be able lo:
MC-106.1. develop a conceptual knowledge ofmarketing concepts in the area ofmarketing
management.
MC-l06.2. demonstrate an uoderstanding ofmarketing environment and its impact on the
performance of organizations-
MC-106.3. develop an insight to the marketing mix and its application.
MC-106.4. understand various marketilg cha]urels and logistics.

CO-PO Mapping Matrix for Course Code: MC- 106
COs# POI PO2 POi PO1 PO5 PO7 PO8 PO9 POt 0 POI I

MC-106.1 2 3

MC-106.2 l l l l l
MC-106.3 2 2 l 3 2 3 3

MC-106.4 l 2 l 2 3 2 3

Average 2.5 2.5 2..5 2.',l 5 2.75 2.5 2.5 3 l

uo-Pso NIapping \latrix for Course (lode: MC- 106
COs# PSOl PSO2 PSOJ PSO4 PSO5

MC-106.1 ') 2 2 l
MC-106.2 2 3 2 3

MC-106.3 2 3

MC-106.4 2 3

AveIage 2.7 5 2.5 2.5 2.25

PO6

-t-l z 
t

ll



UC- 201: IIIII{AN RESOLRCE }tr\\.\Gl.l\I}lYI
TlDe: Core Couse (CC)
Contact Hours: ,10 mirutes/day
Examioation Dulation: 3 Hours
Mode:Lecture
Extemal Maximum Marks: 80
Extemal Pass Marks: 32 (i.e.,40%)
Intemal Maximum Marks: 20
l otal Max. Marks: 100
Total Pass Ma*s: 40(i.e., 40%)

lNtructiotrs to Paper Setter for End Semester
Exam: Exarniner will be required to set Eight
questions io all. Question No.l will consist of six
short-ans\yer type questions carrying four marks each

is compulsory. It coverc the entire syllabus. ln
addition to Question no. l, the examiner is required
to set seven more questions. Student will be requircd
to attempt Four questions in all. Question No.l will
be compulsory. In addition to compulsory question!
student is rcquired to attempt FOUR questions fiom
the remaining eight questions carrying 14 marks
each.

Course Objectives: The main aim to study the course is to underctand the human resource
planring techniques, global human resource management, job analysis, recruitment.
selection Induction and placcmcnt. And also to know about the job satisfaction and stress

management.

Course Outcomes: At the end ofthis course, the studenl will be able to:
MC-201,I Unde6tanding the lirnctioning ofHRM in a dynamic business environment.
MC-201,2 Perceive the correlalion between the pivotal functions Covering procuem€ot of
humar resources namely human resource planning, hurnan resouce policy, job analysis,
recmitment, selection, induction and placement.

MC-201.3 understand the aspects related tomaintenancc, devclopments and control of
human resources in organization
MC-20I 4 Learn to tackle prevailing matte.s related to quality of work life, job satisfaction
aJld stress.

CO-PO M Matrix for Course (lode: MC 201

COs# PO PO2 POI PO.1 PO5 PO6 l'()'7 P{ )8 PO9 POl0
I

\I( 201.t l l l l
MC 20r.2 1 3 2 3

MC 20r.3 l .,] 2 2

MC 20t.4 l 2

Average 2.5 2.7 5 2.5 2.7 5 2.5 2.5 2.',t 5 2.7 5

c0-Pso Nlatrix for (loursc (lode: IIC-201
COs# l,sor PS02 PSO5

MC 201.1 l 3

MC 20t.t 1 3

ltc 20r.r :l 2

]rc 201.1 2

)Avemge 2.5 2.5

POI I

2

2.7 5

PSOJ PS04

l



MC 202- INTERNATIONAL Bt'SINESS ENVIRONMENT

Contact Hours: 40 minutesrecture
Examination Duation: 3 Hours
Mode: Lectue
Extemal Maximum Marks: 80
Extemal Pass Marks: 32 (i.e.. 40%\
Intemal Maximum Marks: 20
Total Max. Marks: 100
Total Pass Marks: 40(i.e., 40%)

lDstructiotrs to Paper Setter for End Semester
Exam: Lxaminq will be required to set eight
questions in all. Question No.l will consist of six
shon-answcr type questiom carrying four marks
each is conrpulsory. It covers the cltire syllabus. ln
addition to Question no- 1, the examiner is required
10 set seven more questions. Studenl \rill be
required to attempt fiv€ questions in all. Question
No.l will be compulsory. ln addition to compulsory
question, student is required to attempt FOUR
questions Iiom the rcmaining seven questions
carrying 14 marks each.

Coune Objectives: ]]rc aim of this couse is to introduce the framework for analyziag
intemational business environment

CouBe Outcomes: At the end ofthis course, rhe student will be able to:
MC 202.1- To uoderstand the dillerent intemational business environmeltal factors.
MC 202.2-To understand thc different intemational economic institutions.
MC 202,3-To know about the foreign exchange market in India.
MC 202,4-To to know about regional economic co-operation.

CO-PO Mapping Matrix for Course Code: MC202
COs# POI PO2 PO3 POl POi PO6 P07 PO8 PO9 POl0 POl i

Mc 202.1 2

MC 202.2 3 ) 1 l l
Ntc 202.3 l 2 2

MC 202.1 2 2 2 2 2

Average 3 2.'15 2.25 2.5 2.5 2.5 2.5 2.',?5 2

CO-PO M Matrir for Course Code: MC202
COs# POt PO3 PO4 I POs po'7

Nlc 202.1 .l

2)tc 202.2 l 3 2 3

MC 202-3 2 2 l 3

MC 202.4 3 2 2 2 l 2

Average 3 2.25 2.7 5 2.7 5 2.75

2

PO2 PO6

3



MC- 203: STRATEGIC MARKETING
Type: Core Course (CC)
Contact Hours: 40 mins/lectue.
Exarnination Duration: 3 Hours
Mode: Lecture
Extemal Maximum Marks: 80
Extemal Pass Marks: 32 (i.e .40%)
Intemal Ma,ximum Marks: 20
Total Max. Marks: 100
Total Pass Marks: 40 (i.e. 40%)

Instructions To Paper Setter For End Semester
Exam: Examiner lvill be required to set EIGHT
questioN in all. Question No.l will consist of Srx
shon-answer typ€ questions carrying four (4) marks
cach is compulsory. It covers the entire syllabus. In
addition to Question no. l, the examiner is required
to set SEVEN more questions. Student will be
required to attempt FM questions in all. euestion
No.l $.i11 be compulsory. In addition to compulsory
question, student is required to attempt FOUR
questions from the remaining seven questions
carrying l4 marks each.

bjectives

underlining

oCourse allnThe thisof urse to vide the students knowpro reledge garding
the and fodevelopment maI a Ilameworkkcting bystEtegy

whifrom toclr identi uaal stratete andgtc options programs.

MC-203.3. gain insights into different types
MC-203.4. analyze the relationship between

Course Outcomesi At the end oflhis course, the student will be able to:
MC-203. I . understand the meaning and importance of strategic marketing and planning
MC-203.2, understand and analyze the marketing environment for strategic decision
making.

ofmarketing strategies for different markets
business strategies and marketing mix.

Matrix for Course Code: MC- 203CO-PO
COs# POl PO2 PO3 P0,l PO5 P()6 PO',7 PO8 PO9 POl0 POt I

MC-203.1 3 3 3 l 3 l 3 3

MC-201.2 2 2 2 3 2 3 3
MC-203.3 3 2 l 3 2 3 2 3

MC-203.4 2 2 3 3 3 2 3 3

Average 2.5 2.5 2.1s 2.7 5 2.7 5 2.5 2.75 3

co-Pso Matrix for Course Code: MC- 203
COs# PSOl PSO2 PSO3 PSt)4 PSO5

MC-203.1 3 2 3
MC-203.2 3 2
MC-203.3 2 2 2 )
MC,203.4 2 2 2
Average 2.5 2.25 2

1S

implementation
and

3 3

2

3

2

3

2.7 5

3



MC - 20,1: FINANCIAL MANAGEMENT AND pOLICy
Type:
Contact Hours: 45 mirutevday.
Examination Duation: 3 Hours
Mode: Lecture
Extemal Maximum Marks: 80
Extemal Pass Marks: 3 2 (i.e.,40%)
Intemal Maximum Marks: 20
Total Max. Marks: 100
Total Pass Marks: 40 (i.e.,40%)

Instructiotrs To Paper Setter For End SeDester
Exam: Examiner will b€ required to set EIGTIT
questions in all.
Question No.l comprising of six short rype questions
carrying four (4) marks each is compulsory. Candidate
is required to attempl four questions fiom the
remaining seven questioN carlying 15 marks each.

Course Objectives The dm ofthis course is to highlight actual knowledge offinancial
management which can be applied pEctically to make financial decisions and resolve
financial problems in an effective and efficienl. manner.

Course Outcomes: At the end ofthis course, the student will be able
MC 204.1- To understand the concept of Financial Management and list its scope and
rccent developnents.
MC 204.2- To understand the concepts of financial forecasting and learn development
financial plans.
MC 204.3- To list factors affecting working capital requir€ments of business and ascertain
cost of capital
MC 204.4- To evaluate factorc irfluencing capital structure decisions and risk artalysis

co-Po M Matrix for Coursc Code: MC- 204

COs# P02 PO4 PO5 PO6 PO7 PO8 P()9 PO10 PO t1

2 2 l 2 2. 3 2 2
MC-204.2 2 3 l ) 2
MC-204.3 2 3 2 2 2 2 3 2
MC-204.4 2 2 3 2 2 2
Averagc 2.5 2.2s 2.5 2.5 2.5 2.7 5 2.15 2.7 5 2.25

CO-PSO Ma Matrix for Course Code: MC- 204
COs# PSOl PSO2 PSO3 PSO4 PSO5
MC-204.1 3 2 2.

MC-204.2 2 3 2 2
MC-204.3 3 2 2 2
MC-204.1 2 2 3 3 2
Average 2.5 2

PO
I

PO3

MC-204.1 2

3

2 3

2.5 2.25

3

2.5 2.5



MC - 205: Corporate Accounting

T,?e:
Contact Houls: 45 milutes/day.
Examination Duration: 3 Hours
Modc: Leature
Extemal Maximum Marks: 80
Extemal Pass Marks: 32 (1,e.,40%)
Intemal Maximum Marks: 20
Total Ma\. Marks: 100
Tota.l Pass Malks: 40 (i.e., 40%)

Itrstructions To Paper Setter For Etrd Semester
Exam: Examiner will be requited to set EIGHT
questions in all.

Question No.l comprising of six shoft tlpe questions
carrying four (4) marks each is compulsory_ Candidate
is required to attempt four questions from the
remaining seven questions carying 15 marks each.

Course Objectives The aim of this course is to impart knowledge aboutv
holding company accounts, amalgamation, absorption and reconstuction

aluation of shares,
ofcompany.

Course Outcomes: At the end ofthis course, the student will be able:
MC 205.1- To develop ar understanding of accounting for share capital (includes the issue,
forfeiture and reissue ofshares), accounting ofpieference sharcs and debentures and be able
to perfomjoumal enties ofvarious accounts.
MC 205.2- To explain the basic concept of accounting and will be able to prepare the
financial statements ofcompany as per Schedule III ofthe Companies Act, 2017.
MC 205.3- To prepare and preserlt the accounts for restructudng, human resource and lease
accoturting.
MC 205.4Jist specifrc rcquirements of financial statements and hamonisation ofcorporate
reports.

CO-PO Ma Matrix for Course Code: MC- 205

COs# Po2 P(]4 POs PO6 P07 PO8 PO9 P010 POl l

MC-20s. r 2 2 2 3 2 2 3 2 2
2. 3 l 2 2

MC-205.3 2 2 2 3 2

MC-205.4 -1 2 2 3 2 3 3 2 2
Average 2.5 2.5 2.?5 2.5 2.5 2.5 2.7 5 2.7 5 2.'t 5 2.25 2.25

CO-PSO Ma Xlatrix for Course Code: MC- 205
COs# PSOI PS()2 PSO3 PS04 PSO5
MC-205.1 2 3 2

MC-205.2 2 3 2 2

MC-205.3 3 2 2

MC-205.4 2 2 2
Average 2.5 2.5 2.5 2

PO
1

PO3

MC-205.2

2 2

3

2.

3

2.75



lIC - 206: Business statistics

Type: Core Course (CC)
Course Credits:
Contact Hours: 40 mins/lecture
Examination Duration: 3 Hours
Mode: Lecture
Fxtemal Maximurn Marks: 80

Extemal Pass Marks: 32 (i.e., 40o/o)

Intemal Maximum Marks: 20
Total Max- Marks: 100

Totat Pass Marks: 40 (i.e., 40%)

Irslrucaions ao Paper Setter for End Semester'
Eram: Examiner will be required to set Eight
questions in all. Question No.l will consist of six
short-answer type questioru carying four marks each

is compulsory. It covers the entire syllabus. In
addition to Question no. I, lhe examiner is required
to set seven more questions. Studelt will be required
to attempt Five questions in all. Question No.l will
be compulsory. In addition to compulsory questioD,
student is required to attempt FOUR questions liom
the lemaining seven questions carrying 14 marks
each.

Course Ouacomesr At the end ofthis course, the student qill be able to:
MC 206.1- Apply howledge to solve simple problem using statistical technique
MC 206.2- calculate basic statistical pammeters like mean, median, mode and conelation
MC 206.3- choose a statistical method for solving various business problems
MC 206.4- uodelstand probabiliry theory and probability distributions in relatioa to
statistical analysis.

CO-PO Mapping Matrir for Course Code: MC 206
COs# POI PO2 POI PO4 P05 PO6 PO'7 PO8 PO9 PO l0 POI I

MC 206.1 -l
l

MC 206.2 ') l 2 l 2 2

MC 206.3 l l l l 2 l .l 2

MC 206.,1 2 ) 3

Avelage 2.7 5 2.5 2.7 5 ) 2.5 l1 2.5

CO-PSO Mapping Mrtrix for Course Code: : MC 206

COs# PSOl PSO2 PSO,J PS04

MC 206.1 3 3 3

MC 206.2
,|

2 3 3

MC 206.3 2 --t

\.IC 206.,1

Average 2.5 2.5 -l

Course Objectivesr The aim of this course is to make students aware about various
statistical techniques like mean, variance and standard deviation. To fit simple and multiple
correlation and regression and to calculate probability theory and its distribution

3

3

3 l

l

PSO5

2.15

2

2



MC - 207: VIVA-VOCE CLWI CASE STUDY
T]?e:
Contact Hours:
Examination Duration:
Mode:
External Ml{imum Marks: 50
Ext€mal Pass Marks:
Intemal Ma-ximum Marks:
Total Ma\. Marks:
Total Pass Marks:

Instructiols To Paper Setter For End Semester l;xam:
In second semester. in addiliotr to sir papers. MC-207
rrla vocc rum sludy i\ a compulsorl poper

tlc
c o Th armbjcctives lo ll kn cd theo{- studen thge

ofld Icd ofacq aheyear stud) postgraduate paogmnr

organization

idcs

Course tht end th the student be able to
M dc-207 thc abi rty reflect, sze d thinksynthe critical 1y

.2.MC-207 rh kn th€ir d themselpress meaningful ly
MC 02 3

,/
1n.engaSe un1comm cation with the exammer hich ultimatc v

the n uaval b1prov e thcforcxpenenc interviews
.4.r,,tc-207 deve thc cal llsskiop u,hich lnrhanallti n lnlakequ theps decig for

for Course Code: MC -207CO-PO Ma Matrir
COs# POl Po2 PO3 PO4 PO5 PO'7 PO8 PO9 PO10 POl1

MC-207.1 2 3 2 2 2 3 2 3 MC-
207.1

MC-207.2 3 2 3 2 3 3 2 MC-
207.2

MC-20',7.3 2 2 3 3 2 MC-
207.3

MC-20't.4 2 2 3 2 2 2 MC-
207.4

Average 2.5 2.25 2.75 2.5 2.5 2.5 2.75 2.',l 5 2.5 2.5

age

ng Mxtrix for Course Code: MC-207CO-PSO Mappi

COs# PSOl PS02 PSO3 PSOJ

MC-20'7.1 3 3 3

MC-201.2 3 3 2
MC-207.3 3 2 2 2
MC-207.4 l 2 2 2

.l 2.5 2.25 2.5

ofthis ovcrxll

Outcomes:
I

feet

the dialectic

opemtional lhe

Pt)6

2 3 3

3

PSO4



MC 301: Computer Applications in Business

Cou$e Objectives: The aim of this oourse is on business productivity software applications aad
Fofessiooal behavior in computing, including word processing (as needed;, spreadshiits, databases,
presentation graphics, and business-oriented utilization of the Intemet.

Coulse Outcomes: At the end ofthis course, the student will be able to:
MC 301.1 mde$tand the structue and organization of the computers
MC 301.2. recognize and use the hardware and software ofthe
computers
MC 301.3. understand the concept of computer networking, topotogies and basics of iDforrnation
technolos/.
MC 30 I .4. understand the use of computers in business operations

CO-PO Matrix for Course Code: MC 301
COs# PO

I
PO2 PO3 POl PO5 PO6 PO7 1,08 PO9 POr 0 POl l

MC 301.t l ) 2 2 ) 2

MC 30r.2 l 2 3 3 3 2 2 2 2

MC 30r.3 2 l 1 2 l I I

MC 301.4 2 3 2

Average
5

?.5 2.'15 2.5 2.5 2.25 2 2 r.75

CO-PSO Mappine Matrix for Course Code: MC 301
COs# PSOI PSO2 PSO3 PS(]4 PSO5
MC 301.1 2

MC 30r.2 2 3

MC 301.3 )_ 3

MC 301.4 3 2 2 2 3

Average 2.7 5 2.5 2.5 2.7 5 2.',?5

2

2.52.7

3

3 :l

3

t3-



MC _ 302: ADVANCED FINANCIAL MANAGEMENT

Contact Hous: 40 minutevlectue
Examination Dwation: 3 Houls
Mode: Lecture
Extemal Maximum Ma*s: 80
Extemal Pass Marks: 32 (i.e.,40%)
Intemal Maximum Marks: 20
Total Ma{- Marks: 100
Total Pass Marks: 40(i.e.,40%)

Itrstructions to Paper Setter for End Semester
Exam; Examiner will be required to set eight
questions in all. Question No.l will consist ofsix
short-answer q?e questions carryilg four marks each
is compulsory. It covers the entire syllabus. In
additio[ to Question no. 1, the cxaminer is required
to set seven more questions. Student will be required
to attempt five questions in all. Question No.l will be
compulsory. In additior to compulsory question,
student is requjred to attempt FOUR questions frorn
the remaini[g seven questions cairying 14 marks
each.

Course Objecaive$: The aim of this course is to introduce
dividend policies and different types ofleverages and major

the theories of capital structure,
arcas of corporate restructu ng.

Course Outcomes: At the end ofthis couse, the student will be able :

MC 302.'l-To know about the conc€pt offinaucial management and filancial decisions,
MC 302.2-To know various theories on capital structure and dividend policy.
To know about the fypes ofleverage,
MC 302.,1-To understand the concept of corporate restructuring, merger and sick
uuit.

CO-PO Ma Matri! for Course Codet MC 302
COs# PO1 Po2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 POt 0 POl t
MC

302.t
2 2 3 3 3 2 2 2

MC
302.2

2 3 3 3 3 3 2

MC
302.3

3 3 3 2 2 2 l 3 3 2

MC
302.4

3 3 2 2 ': 2 2 3

Average 2.75 2.7 5 2.7 5 2.',l5 2.25 2.7 5 3 2.5 2.5

CO-PO Ma Matrix for Course Code: MC 302
COs# POI Po2 PO3 P04 PO5 PO6 PO7

MC 302.1 2 3 2 3

MC 302.2 2 3 3 2 2
MC 302.3 3 3 3 2 2 2
MC 302.4 3 2 2 3
Average 2.'7 5 2.7 5 2.'15 2.'15 2.25 2.2s

2

2

2.25

2

3

3

2.'7 5



MC - 304: l'INANCIAI INSTITTITIO\S AND MARKETS
Type:
Contact Hours: 45 m inutes/day.
Examination Duration: 3 Hours
Mode: Lecture
Exemal Marimum Marks: 80
Extemal Pass Marks: 32 (i.e.,40Yo)
Intemal Maximum Marks: 20
Totai Max. Marks: 100
Toral Pass Marks: 40 (i.e., 40%)

Instructions To Paper Setter For Eld Semester
Eram: Examiner will b€ required to set EIGHT
questions in all.
Question No.l consisting of six short q?e questions
carryiry four (4) ma*s each is compulsory.
Candidate is required to attempt fou! questions
from the remai ng seven questions carrying 15
marks each.

Course Objectives: Course Objectives: The aim of this couse is to highlight Indiar
Finatlcial System and its recent developments.

Course Outcomes: At the end ofthis cou$e, the student will be abte:
MC 304.f- To understand Indian Financial System and list its role in economic
development.
MC 304.2- To leam types ol'frnancial markets, structure and their recent developments.
MC 3043- Know about the economic rcfoms laid by the govemment.
MC 304.4- To understand the provisions ofdifferent legal Act.

CO-PO Mappins tr{atrix for ('oursr Codc: MC- 30,r
COs# POI PO2 POi P04 PO5 P06 PO7 PO8 POg POl0 POI l
MC-
304.1

2 l 2. 2 3 3 2 2

MC.
304.2

l l 3 2 )
MC-
304.3

2 2 2. 3 3

MC-
304.4

3 2 l l 3 -1 1 2

Average 2.5 2.5 2.5 2.7 5 2.5 2.5 2.15 2.7 5 2).5 2.25

CO-PSO MaDDine Matrix for Course Code; MC- 30{
C0s# PSO r l,s()i PSO4 PS()5
MC-304.1 1
MC-304.2 2 l 3

MC-304.3 l l
MC-304.4

Aveadge 2.5 ?.5 2.25 2.5

2.5

PSO2

2

l
2.25



MC-109 : -{DVERTISING llTANAGEMENT

Typc: Core Course
Cortact hour: 40mins/lecture
Examinatior Durationi 3 Hours
Mode: Lecture
External Maximum Merks: 80
ExterDal Pass Marks:
32(i,e.40o/o)
Internal Maximum Marks: 20
Total Mar. Msrks: 100
Total Pass M.rk: ,10 (i.e.40y")

Instructiotr$ To Paper Setter Foi End Semestor
Erami Examiner will require to set EIGHT questions in
all. Question No. I will consist of SIX short answeG
type questions covering the entire syllabus of4 mark
ear. h. In Addition lo compulsory question. examiner is
required to sct SEVEN more Questions. Students will bc
required to attempt FIVE questions in all. Question No.
I will be compulsory. In Addition to compulsory
question, student will havc to attempt FOUR more
questions. All queslions u,ill carry equal marks.

Course Objective: The objective ofthis course is ro introduce the Advenising concepts and
the role ofadvertising in business. It enables a student to make more effectivc advcrtising
decisions.

Course Outcooes: At the end ofthis course, the student will be able to:
MC- 309.1: Understand the role of advertisitrg and its different types.
MC- 309.2: Ifuow about Advertising Budgets.
MC- 309.3: Acquire knowledge ofAd copy development and the various types of
Advertising Media.
MC- 309.4: Understard how an advertising agency operates and the methods of tcsting
advertisement effectivencss.

co-Po Mapping Matrix for Course Code: MC-309
COs# POI PO2 PO

3
PO
4

PO
5

PO
6

PO
7

PO
8

PO
9

POI
0

POI
I

MC-
309-l

.1 3 -3 3 3 -i -1 2

MC-
309.2

l l 3 3 3 l

MC-
309.3

3 3 3 1. 3 -i 7 3 2

MC-
309.4

-1 3 l 3 3 -l 3 ) 2

AVERA
GE

-l 2.15 2.75 2.5 -l 2.25

CO-PS0 Mapping Matrix for Course Code: MC-309
PS(-)1 PS02 PSO3 PSO.I PS05

NIC- 309.1 3 3 2 3
MC- 309.2 -1 2 3 2 3
MC- 109.3 l I
MC- 309.1 3 3
Avcmge l 2.5 2.5

3

,

3

2.75 ) 1< ,r(

COs#



MC - 310: Applicatiotr ofStatistical Metho<ls in Business

Tlpe: Core Course (CC)
Course Credits:
Contact Hours: 40 minv lecture
Examination Duration: 3 Hours
Mode: Lecture
Extemal Maximum Marks: 80
Extemal Pass Marks: 32 (i.e.. 40o/oi)
Intema.l Maximum Marks: 20
Total Max. Marks: 100
Total Pass Marks: 40 (i.e.,40%)

IDstructions to Prper Settcr for f,nd S€mester
Exam: Examiner will be required to set Eighl
questions in all. Question No.l will consist ofsix
shod-answer type questioDs carrying four mark
each is compulsory. [t coven the entire syllabus. In
addition to Question no. l, the examiner is required
to set seven more questions. Student will be
rcquired to aflempt Five questiom in all. euestion
No.l will be compulsory. ln addition to compulsory
question, student is required to attempt FOUR
questions from thc remaining seven questions
carrying l4 marks each.

Course Objectives: The aim ofthis course is io give an overview ofsampling and sampling
methods. To give hands on experience about hr?othesis testing using z- iest ,t- test, F_ tesl
chi square test and ANOVA.

Course Outcomes: At the end ofthis course, the student will be able to:
MC 310.l'how to apply various sampling methods
MC 310.2- Perform tcsts of hypothesis like t test,chi squarc tests aod ANOVA
MC 3103- Exposure to various parametric and non parametric tests
MC 310.4- Use of advanced tools such as l'actor Analysis, discriminating analysis
etc.

CO-PO Ma Matrix for Coursc Codc: MC 310
COs# POI l,ol POi PO4 PO5 PO6 PO7 PO8 PO9 POt0 POI I

MC 3t0.I l ) l )
MC 310.2 3 2 2 3 3
MC 310.3 3

,]
l

1 1 2

MC 310.4 1
Average l 2.7 5 2.5 2 1 2.25 3

M{ppitrg Matrix for Course Code: MC 310co-Pso

COs# PSOI PSO2 PSO3 PS04 PSO5

N{C 310.1

Nrc 3r0_2 l ) 2 3

1\{C 310.-l

MC 310.1 2 ) l
Average 3 ) 3



MC - 317: Management oflndustrial Relation

T,'pe: Core Course
Contact Hours: 40minVlecture.
Examination Dulation: 3 Hous
Mode: Lecturc
Extemal Maximum Marks: 80
Extemal Pass Marks: 32(i.e.40%)
Intemal Ma\imum Ma*s: 20
Total Max- Marks: 100
Total Pass Ma*s: 40

Instructions to Paper Setter For End Semester
Eram: Examiaer will be .equired to set Eight qu€stioDs
in all.
Question No.l comprising of six short Op€ questions
carrying four (4) rurks each is compulsory. It cove$
the entirc syllabus. Answel to each question should not
be more than one page.
Candidate is required to attempt four questions Aom the
remaining seven questions carrying l4 marks each.

Corrse Objectivca: The course intends to develops necessary understanding among
students ofvarious labour management relations issues and policies,

Course Ouacomes: At the end ofthis course, the student will be able to:
MC 317. I . To study the concepts of industrial relatiom in Indla.
MC 3l'1.2. To understand the various provisions relating to prevention and resolutioo
disputes.

o study the evaluation of trade unionism and concept ol collective bargaining.
MC 317. 4. To study rhe prcvision related to gmveness and how ir af[ects the human
resources performance.

CO-PO Ma Matrix for Course Coder MC 317
COs# PO I P()2 POI PO4 PO5 PO6 o1 PO8 P09 PO10 PO I I

MC 3I7 3

MC 317 l 3 l l l l l 3

MC 3r7 2 l 3

MCr 317 3 l l .l l 2

Average 1 5 l 7 l l 75 2.7 5 3

CO-PSO }lnppirg Mrtrix for Counie Coder MC 317
COs# PSOI PSO2 PSO,t PSO5
MC 317 l l 2

MC 3I7 2 3

MC 317 3 3 :l

MC 3I7 l
Average 2.7 5 l

3

PSO3



MC 401: lT and E-Commerce

lhis introd

foundations lbuodation ation

Course atmThe o1' course ls anprovide uction lo lbrsvstems
andbusiness l t ds cst [Lntiltomanagement larlzegned studcnts rh and managerial

ol' the altechnicsystems, for inlornt emsunderstatding syst

Couse Oulcomes: At the end ofthis coursc, the student will be
MC 401.1 undeNtard the concept of e-commerce, its difference

commerce and the business models ofe-commerce.
MC 401.2 know thg use ofonline resources for ma*eting,
advertising, CRM.
MC 401.3. leam the use ofcloud computing. ERp, a.od cyber laws-
MC 401 4 appreciate the security issues in i-commerce and m".*ures to safeguard fiom them.

able to:
and relationship with traditional

01l\1 fortx Cou$e odeC MC 4t)
COs# PO

I
PO2 loi P()4 PO5 PO6 PO7 PO8 PCX) POl0

MC 401. t 1 ) l
MC 401.2 2 2 2
MC 40r.3 ,)

3 l 2 2 2 2 I l I

MC 401.4 1 ) l l l 1

Average 2.7 2.5 2.5 2.7 5 2.5 2.5 2.2s l.'15

Matrix for Couse Code: MCO-PSO M c 40r
COs# PSOI PS{)2 PSO:] PS()4 PSO5
MC 40t.1 2

MC 40t.2

MC 401.3 2 l
MC 40I,4 2 2 2 3
Average 2.5 2.5 2.7 5 2.7 5

Objectives; information
organizational

CO.PO

PO

-)

3



MC _ 402 : CORPORATE TAX PLANNING AND MANAGEMENT

Contact Hours: 40 minutes/lecturc
Exami4ation Du.ation: 3 Hours
Mode: Lecture
External Maximum Marks: 80
Extemal Pass Marks: 32 (i.e.,40%)
Intemal Maximum Marks: 20
Total Max. Marks: 100
Total Pass Ma*s: 40(i.e.,40%)

I[structio[s to Paper Setter for End
Seiuester Exam: Examiner will be requircd
to set eight questions in all. Question No.l
will consist ofsix sho(-answer type qu€stions
carrying four marks each is compulsory. It
covers the cntire syllabus. In addition to
Question no. l, the examiner is rcquired to set
seven more questions. Student will be
required to altempt five questions in all.
Question No.l *ill be compulsory. In addition
to compulsory question, student is required to
attempr FOUR questions fiom the remaining
Seven questions carrying l4 ma*s each.

dea on vadous approaches of tax
egal liarnework.

Course Obj€ctivcs: The aim ofthis course is to give an i
planning and ways to minimize the til\ liability within the I

Course Outcomes: At the cnd ofthis couse, thc student will be able :

MC 402.1-To understand th€ differcnt approaches of tax planning.
MC 402.2-To krtow rbout the differert Danagerial decisions and tax phnniog.
To know rbout the dillerent fuaacial decisions and tax planning.
MC,102.4-To undeistand the tax planning related rith merger, amalgamatiotr and
demerger.

CO-PO M Mafrix for Course Code: MC 402
COs# POI PO2 PC)4 PO5 PO6 P07 P( )lt PO9 POl0 P(-)1t
MC

,102.1
3 l l .,]

MC
402.2

) 3 2 l l 3 2

MC
402.3

1

MC
402.1

3 2 ) 2 3 2

Average 2.5 2.2s 2.75 2.',I5 2.5 2.7 s 2.25

CO-PO Ma Matrix Ior Course Codc: MC 402
COs# POi PO2 PO3 PO.1 PO5

MC 402.1 l 2

MC 4[2.2 I 2 3

Nrc 402.3 2 3

MC .102.4 I 2 2 2 3

Average 2.5 2.25 2.7 5 2.75

PO6 PO7

2

57

3

2

)

PO3

2

2.7 5

3

3

2

2

3 2.5

3



MC -,103: I,roject Planning And Control

Type: Core Course
Contact Hours: 40 minutes/lectue
Examination Duation: 3 Hours
lvfode: Lecture
Extemal Maximum Marks: 80
Extemal Pass Marks: 32(i,e.40o/o)
Intemal Maximum Ma*s: 20
Total Max. Marks: 100
Total Pass Marks: 40 (i.e. 40%)

lnstructiotrs To Paper Setter For End Semester
Exam: Examiner will be r€quired to sct Eight
queslions in all. Question No.l will consist ofsix
short-answer type questions carrying four marks
cach is compulsory. It covers the entire syllabus.
In addition to Question no. l, tfie cxaminer is
requircd to set seven rnore questions. Student will
be required to attempt Four questions in all.
Question No.1 will be compulsory. In addition to
compulsory question, student is required to
attempt FOIJR questiolls from rhc remaining eight
questions carrying 14 marks each.

hj prqt
FR).I

ftectiv flic

OUTSC(l o Th alm feclrves lhc (rttrsc to ntroduce I ect andconcept planrung
Itl ilnn II ncr andpl hmcl ods rcrlIn I) ects halI1l,P
bcca 1cd 111() urcl cnl

studying this course, the strdenr will be able to:
MC-403.1: Geneiate plojcct idsas & understand regulatory fiame$ork.
MC-403.2: Analyse the project from market, technical and finaocial point ofview.
MC'-403.3: understand aDd apply lhe project appraisal pararneters.
MC-403.4: know projec! [et\.!ork techniques & problem of rime and cost ove.run & socia]
cost bencfit analysis ofprojects.

Course Outcomes: After

Cosf PO
I

PO PO
3

PO
4

PO
5

PO
6

PO
7

PO
8

PO
9

POI
0

POl
I

MC-,r03.1 3 3 .1 3 3

MC-403.2 , 3 2 , 3 3

MC-403.3 3 3 -1 3 -3 2 2 3 -l 3

MC-103.4 -1 3 2 -l 3 3 2 .t 3

Average

PO Mapping Matix for Couse Code: MC- 403cto-

2.75 2.7s 2.75 2.75 l 2.5 -1 3

Cos# PS0l PSO2 PSO3 PSO,I PS0.t

MC-,103.1 3 3 3

MC-J03.2 1
-1 3 2 3

MC-403.3 3 3 -1 3

MC-J03.{ l -1 3 2 3
2.75 3 2.5 3

PSO Mapping Matrix for Course Code: MC-403co-

techniques. executlon

3

-1 -l

3

3 3

3

-1

2.75



Type: Core Course
Contsct hour: 40mins/lecture
Examinrtioo Duration: 3 Ilours
Mode: Lecture
Erternal Maximum Marks: 80
Extenral Pass Marks: 32(i.€.40%)
IoterDal Marimum Marks: 20
Total Max. Marks: 100
Total Prss Marks: 40 (i-e.409/")

MC-408 : SALES MANAGEMEN'l'

Instrucaions To Paper Setter For End Semester
Exrm: Examiner will require to set EIGHT
questions in all. Question No. 1 will consist of
SIX short answers t)?e questions covering the
entire syllabus of4 marks each. In Addition to
compulsory question, examiner is required to set
SEVEN more Questions. Students will be requircd
to attempt FIVE questions in all. Question No. I
uill be compulsory. ln Addition to compulsory
question, student will have to attempt FOUR more
questions. All questions *ill carry equal marks.

Coursc Objective: Thc main aim ofthis course is to Develop a platr for organizing, stamng
and training a sales force and identi& the key Factors in establishing and maintaining high
morale in the sales force.

Course Outcomes: At lhe end oftfus course, the student will be able to:
MC-409.1: acquire knowledge about the basics of sales management and personal selliog
process.

MC-409.2: Understand the various decisions involved in sales planning, organization and
sales budgeting.
MC409.3: Understrnd the decision regading sales terdtory and sales quota m.magement.
MC-409,4: Understand the management ofsales force and vadous measures for contol and
evaluation of sales force performance.

CO-PO Mappirg Matrix for Course Code: MC-409
COs# PO

I
PO PO

3
PO
J

PO PO
6

PO
1

PO
8

PO
9

POI
0

POt
I

MC-{09.1 3 3 2 3 3 2 2 3 3 2

MC-409.2 3 -1 3 2 2 l .1 -l 2

MC-409.3 3 2 3 ) l 2 2 3

MC-409.4 2 -l 2 -l -l 3 2

A}TRAG
E

2.15 2.5 3 2.5 2.75 2.5 2.25

CO-PSO MaDlring Matrix for Course Codei MC- 409
COs# PSOI PSO2 PS03 PSO{ PSOS

MC-409.1 3 3 3 l
M( -,109.2 3 3 2 -.t 3
\lc-{09.3 3 2 2 -l

-3 3 2 2

Ayerage -1 2.75

3

3

2,7
5

2.75

-1

3MC-409.4



MC 409: Service Markefing

Type: Core Course
Course Credits:
Contact Hours; 40 hourvlectue
Examination Duration: 3 Hours
Mode: L€cture
Extemal Maximum Marks: 80
Extemal Pass Marks: 32 {i.e.,40%)
Intemal Maximum Ma*s: 20
Total Max. Maiksi t00
Total Pass Marks: 40 (i.e., 40%)

Instructions to Paper Setter for EDd Semester
Exam: Exarniner will be required ro set Eight
questions in all. Question No.l will consist of six
short-answer type questions carrying four maaks each
is compulsory. It covers the entire syllabus. IrI
addition to Question no. 1, the examiner is required
to set scvcn more questions. Studcnt will be required
to attempt Five questions in all. Question No.l *.ill
be compulsory. In addition to compulsory question,
student is required to attempt FOUR questions from
the remaining seven questioos carrying 14 marks
each.

Course Objectives: The aim of this course is to underline the significance of service
marketing in the global economy,to underctald the aspecs of successful service marketing
and to provide insights to the challenges and opportunities in service marketing

Course OulcoEes: At the end ofthis coutse, the student will be able to:
MC 409,1- explain the significance of service marketing in the global economy and aspects
ofsuccessful service marketing and the challehges and opportunities in service marketing
MC 409.2- undentand the nature and scope of service markethg
MC 4093-understandthe cxpectations of customers and know how to translate this into
actual value for customerc
MC 409.4- understatd Customer piotection and cthics in service marketing

CO-PO Mappidg Matrir for Course Code: MC 409
ClOs# POI PO2 PO3 PO.l PO5 PO6 PO7 PO8 P09 PO 10 POl l

MCd09 .l l 2 3 3 3 l 3

MC 409.2 2 3 3 3 2 l 3

2 t] a 2 2 3 2

MC 409.,1 3 2 2

Average 2.5 2.5 :.5 2.15 2.7 5 2.5 ).7 5 t.5

CO-PSO Mapping Matrix for Course Code: MC 409

COs# I'SOI PS()2 PSO3 PS(J4 PSO5

Ntc109.l l 1 3

NIC ,t0S-2 l
MC 409.3 l
MC .109.,1 2 1 3

Average 2.25 2 3

3 3

MC ,109.3 2

3

3

2.7 5 2.5



MC - 418: STRATECIC MANAGEMENT (HR)

Type:
Contact Hous: 45 minutes/dav.
Examination Duation: 3 Hours
Mode: Lectue
Extemal Maximum Marks: 80
Extemal Pass Ma*s: 28 (35yo)
Intemal Maximum Marks: 20
Total Ma\. Marks: 100
Total Pass Marks: 40 (i.e.,40%)

Instructions To Paper Setter For End
Semester Exam: Examiner will be required to
set EIGHT questions in all.
Question No.l comprising of SIX shofi r)?e
questions carrying four (4) marks each is
compulsory. It covers the entire syllabus.
Answer to each question should not be more
than one page.
Candidate is required to attempt four questions
liom the remaining eight questioru cariying 14
marks each.

bjourseC o ectives ouC orse b ectiYes 'Ihe alln 1'oJ this coursc ts to anprovide
of rnessbusunderpinnu]g lllkey d cghr businessynaml envr ronment toanddeve listichoop to theseseeapproach challenge comprehensively

maJo

techniques

Course Outcomes At endthe of rhi S couls the student I be able
CM 418 I To describe I theln cldfi of ent.strategjc managem

M 1C 8,2-I To thcir todevelop thinl andtycapac execute stiategically
M 1C 18-3- T outl Ine onalmtemati altcmatives
MC II T8.4- st1i anous nvolved lllchallenges onstrategic implementati locatefo strate c and evalgr uation

CO-PO Ma n for ode:M trix C Course C 1M 8I
COs# POl PO2 PO3 P()4 PO5 PO6 PO7 PO8 PO9 POl0 POr IMC.
4r8.1 l 2 3 2 2 2 3 l 2 2

MC-
418.2

2 3 3 2 2 2
MC-
4t8.3 2 2 2 2 2

MC-
418.4 2 2 3 2 2

Average 2.7 5 2.5 2.7 5 2.5 2..5 2.5 2.50 2.7 5 2.5 2.25

co-Pso Matnx Cfor o Crse cod M 4c- 18
COs# PSOl PS()2 PSO3 PSO4 PSOS
MC-,lt8.1 2 2 2 2
MC-418.2 2

MC-418.3 2 2 2 2
MC-118.4 2 2 )
Average 2.25 2.25 2.5 2.25

ofchallenges

theories

stategic

and
control

3

3 2 2 3

3

2.75



MC - 420r VIVA-VOICE CUM CASE STUDY
Type:

Contact Hours:
Examination Duration:
Mode:
Extemal Maximum Marks: 50
Extemal Pass Marks:
lntemal Maximum Marks:
Total Max. Marks:
Total Pass Marks:

Instructions To Paper Setter For End Semester Exam:
In fourth semester, in additioD to six papers, MC-420
viva voce cum study is a compulsory paper carrying 50
marks,

'tteectives: tht' toobj thc rh denl fieledge
elfl d uited facq thev study grampro

Course Outcomest At the end ofthis course. the student rvill b€ able to:
MC-420.l.assess their communioation, presentation skills & overall impression.
MC-420.2.acquire sound knowledge through various forms ofquestions being asked.
MC-420.3.develop good communication skills.
MC-420.4.develop better understanding ofthe concepts throu8h case studies.

Matrir for Course Code: MC-:120CO-PO Ma
COs# PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO 1O POtl

MC-420.t l 3 2 2 l
MC-420.2 3 l 3 l 2 l 2 2 3
MC 420.3 2 l 2 2 2 2

MC-420.4 2 2 3 2 3 2 2 3 2
Average 3 2.5 2.75 2.5 2.5 2.5 2.25 2.5 2.5

PSO Mapping Matrix for Course Code: MC-420co-
COs# PSO] PSO2 PSO3 PS()4 PSO5

MC-420.1 3 l 3 l
MC-420.2 3 2 2
MC-420.3 3 3 2 2.

MC-420.4 l 2 2 3

3 2.15 2.5 2.5 2.5

Princi
Dyal Singtrt

KARNAL

Coll6ge

Course aim ]S

postSraduate

3 2

3

3
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